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What is Ceres?

Ceres is a business-to-business and consumer PR and  
marketing consultancy with considerable experience in the 
agri-food supply chain

We have worked with HGCA on food and industrial uses of 
crops including promoting its work on accreditation, and    
‘Making Sense of Biofuels’

Also worked with Wessex Grain and Green Spirit Fuels

Experts at making complicated issues understandable



The Problem

Turn-around in NGO attitudes towards biofuels, resulting in 
negative media coverage, particularly during 2007 and early 
2008



The Campaign

A cross-industry campaign supported by HGCA, REA and 
NFU 

Designed to deliver a balanced view of the biofuels debate

Elements included:

Press pack including the development of Q&As

Website

Media briefings including Science Centre Media briefing

News story based on HGCA consumer survey

Events

Down-the-line radio interviews with Jeremy Tomkinson

Proactive media relations with broadcast media  



The Campaign

Key Messages:

The RTFO means that from April 15th, 2.5% of the fuel 
we put in our cars will come from biofuels. This means 
all drivers will be making a contribution to reducing 
climate change

Biofuels are made from plants and are therefore a 
renewable energy source 

Tackling climate change is urgent and doing nothing is 
not an option. Biofuels are part of the solution

Road transport accounts for 25% of the UK's emissions 
and this continues to rise

The level of biofuel inclusion set by the RTFO will not 
affect the running of your car, or the warranty.

There is enough land worldwide to produce crops for  
both biofuels and food. 



The Campaign - Highlights

Press pack including:

Facts and Figures
Q&As
What biofuels means to you
What the experts say
Diagrams



The Campaign - Highlights

Website – www.biofuelsday.co.uk



The Campaign - Highlights

Media Briefings 

Direct briefings with Reuters and Press Association

Worked with the Science Media Centre and organised
for Dr. Nigel Mortimer and  Dr Richard Murphy to be on 
the panel for  a biofuels briefing

Briefing attended by the Daily Telegraph, Daily Mail, PA, 
New Scientist, Reuters, Guardian, BBC World Service, 
BBC News, The Times, Financial Times, Sky News



The Campaign - Highlights

Event organised by:

North East Biofuels

Green Fuels  



The Campaign - Highlights

Down-the-line radio interviews arranged by Ceres featuring 
Jeremy Tomkinson, Chief Executive,  National Non-Food 
Crops Centre

Featured on BBC Radio Devon, BBC Radio York,  Minster 
FM, Durham FM, Alpha FM, Sun FM, KC FM, Siren FM, 
Original FM 



The Campaign - Highlights

Other broadcast media included:

Eight other radio interviews including LBC and Farming    
Today

TV coverage included:

Channel Four News

Sky News

BBC Politics Show

BBC Working Lunch

BBC News 24

BBC World News

CNN



The Results – Coverage Evaluation

• 8 pieces of TV coverage – including BBC, 
Channel 4, Sky News and CNN

• 17 pieces of radio coverage

• 22 pieces of print coverage

• 43,370 hits on www.biofuelsday.co.uk

• Science Media Centre briefing



The Results – Subsequent Coverage

Analysis of print coverage July to September



The Future

Updating the website (www.biofuelsnow.co.uk)

Ongoing media relations

Forthcoming events 

RFA Reports

Changes to RTFO

RED

First anniversary of the RTFO


